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The following message is from Jason Sheen, Senior Director of 

Global Expansion:

We are so excited this year about our Morinda Access market. We 

are truly having an incredible year so far. We have so much going 

on and even more to look forward to. If expansion is the action of 

becoming larger or more extensive, it exactly describes Morinda 

Access right now. We are truly expanding. All of our markets are 

making larger-than-life progress and the momentum is to the roof. 

Bolivia is in the best shape that it has ever been. Our leaders there 

have tripled their activities.  They have several meetings every 

week in various cities like Oruro, Cochabamba, Santa Cruz, La 

Paz, etc., which are responsible for growth and sales 

in this market. This year’s sales are going steady 

and we are on track to reach our forecast this 

month.  They have several IPCs working on 

their qualification for the stock program. 

Twenty IPCs and guests are going to GBS 

this year. 

It was very fantastic to meet a group of 

our leaders at the Morinda University in 

Sundance, Utah this year. The learning they 

got from this training motivated them to take their 
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business to the next level. Following that, they had a special 

opportunity meeting everywhere in Bolivia to share their 

newly acquired knowledge.

Last month Bolivia hosted its very first Morinda University, 

in the city of Cochabamba.  The turnout was great, and we 

are so proud of our very first Morinda graduates in Bolivia. 

IPCs are very grateful for this type of training and consider 

it a must to help build their business. This clearly shows in 

the testimonial below from one of those graduates, Magali 

Spain: “I had the opportunity to attend Morinda Bolivia 

University together with a large part of my team and I am 

very happy, because it was an incredible training, really, 

very good. My team and I were very happy and motivated to 

continue working with Morinda. Personally, I would like more 

opportunities like the one we had. This type of training helps 

us grow, each of us. Thanks to our leaders for their brilliant 

training.”

Right now each one of our IPCs are working hard to finish 

their qualification for the stock program so that they can 

become IPCOs. They don’t just aspire to be IPCs now; they 

also want to be owners of our great company. They are very 

excited about the promotion that we are currently running 

and they know that will be a lever to help them reach their 

goal.

One of our most exciting items of news this year is the launch 

of Noni + Collagen in Tahiti. This product is phenomenal 

and has had great success everywhere in the world. We 

are doing preorders for it right now and we anticipate that 

sales will go beyond our expectations and forecast.  Noni + 

Collagen is bringing new life to this market. Everyone wants 

to be a part of this new opportunity. We are also very happy 

about all the great reviews that we are getting from our Miss 

Tahiti sponsorship. We gave away Noni + Collagen as goodies 

to 1,500 people during the Miss Tahiti events, and they all 

were amazed by it.  The Miss Tahiti contestants received the 

complete TeMana set and are all raving about the products 

on social media and to everyone who can hear them. They 

also love Noni + Collagen. One contestant, Miss Hereani, said, 

“What I love is that all these products are made with our noni! 

Noni from Tahiti! I think it’s awesome to have such amazing 

products made with a local fruit!”

Our IPC leaders understand our vision to make Tahiti our star 

market in the world and they are taking advantage of all the 

promotions and product launch opportunities that we are 

doing right now. In fact, sales have doubled since last year. 

We just had a special meeting with Brent Willis and Shon 

Whitney, which is going to build even more excitement and 

momentum. IPCs were excited to finally meet our new CEO 

and get some of his wisdom and expertise. Our leaders even 

had intensive meeting with prospects and new IPCs to get 

them ready for this amazing event.

This year is all about bringing awareness about the goodness 

of Morinda and the wealth that it can bring to every Tahitian 

life, so we focus on being present in every big event in this 

market, thus the Miss Tahiti sponsorship and our presence 

at the annual Heiva event, where several banners, videos 

and products will be on display.  We also give tours to 

local students from all the islands to allow them to better 

understand the business world and our tree-to-bottle 

process. 



The Tahiti market is growing strong and we have great things 

in perspective. 

In addition to our current markets, we have been working 

on the prelaunch of several other markets, which we are 

very thrilled about. We are going big and we cannot wait to 

see the explosion, the dynamism and the wealth that these 

launches will create. By popular demand, we are actively 

preparing to enter into Nigeria, El Salvador, Bahamas, 

Jamaica and South Africa, to name a few. Those markets 

have been in our heart for quite a while and we can’t wait to 

be fully functional there. 

Nigeria is considered the “Giant of Africa,” because of its 

large population and economy. With 186 million inhabitants, 

Nigeria is the most populous country in Africa and the 

seventh-most populous country in the world. Nigeria has 

the third-largest youth population in the world – imagine 

the potential that such a market offers! It is the regional 

power on the African continent. The Nigerians love Morinda 

and Tahitian Noni, and they cannot wait for our products 

and business system to be reestablished there.  We still 

have some very active IPCs and DOWs who never gave up 

hope and who were still getting our products to the country 

against all odds. They are still having meetings and keeping 

their peers excited so that they are ready when we officially 

launch. We know that Nigeria will be grand and we are up to 

the challenge.  

Our leaders in El Salvador already started with opportunity 

meetings to spread the news of our opening, and the 

demand for products is huge. We already have a big 

shipment ready and we will be able to officially resume 

operation in a few weeks. This is incredible news for our 

leaders there. 

Momentum is building in the Bahamas, Jamaica, South 

Africa, etc. We are pushing hard to get those markets settled 

before the end of the year.

We are making this year, 2019, our best year yet. Morinda 

Access is by far one of the best regions in Morinda. This is just 

the beginning for us – our room for growth and expansion is 

unlimited. How many other regions can say that? 

We want to thank all of our leaders and IPCs who are 

constantly working hard toward their success despite the 

challenge they face every day. They are all true winners and 

we are proud to work with such a great team.



New Age Beverages Corporation recently 
announced the signing of a definitive 
agreement to purchase Brands Within 
Reach (BWR), including the brand licensing 
and distribution rights to Nestea, Volvic, Illy 
Ready to Drink Coffee, and other healthy 
brands.

The combination with Brands Within Reach 
brings the scale of New Age to over $320 
million and further adds to its bottom line 
profitability. BWR and New Age together 
will have the most extensive one-stop-
shop of healthy beverages available to 
any foodservice or retail customer in North 
America, with an extensive low-cost national 
distribution and logistics footprint.

Brent Willis, CEO of New Age, commented, 
“We are extremely fortunate to have 
someone of Olivier’s caliber joining New Age, 
along with the rest of his very powerful team. 
Adding Illy, Nestea, Evian and Volvic into 
our offerings is incredible, and adding the 
marketing, sales, and distribution capabilities 
of BWR to New Age is equally as impacting.”

Olivier Sonnois founded Brands Within 
Reach in 2003, following significant success 
as a senior executive with Danone. Since 
that time he has built BWR into a highly 
respected brand incubator, and has 

nurtured numerous globally recognized 
brands to success in North America through 
leverage of BWR’s extensive marketing, 
sales, distribution capabilities and retailer 
relationships. BWR owns key licensing 
and distribution rights in the United States 
for healthy positioned and fast growing 
beverages such as Nestea Ready to Drink 
teas, Volvic Natural Spring Water, Illy Ready 
to Drink Coffee in retail channels, Evian 
Natural Spring Water in the Natural Channel 
and Found Sparkling beverages, Kusmi Tea, 
Saint-Géron Sparkling Water and select 
natural and organic snacks such as Nature 
Addicts, Grand-Mere, Lucien Georgelin and 
La Mere Poulard.

“We are extremely excited to become part 
of New Age,” commented Mr. Sonnois. “They 
are the fastest growing beverage company 
in the industry for a good reason. Our visions 
to make a difference for consumers with 
healthier products are completely aligned, 
and I am honored to be leading the newly 
integrated group as President of the Brands 
Division. The combination of our brands, 
teams and infrastructure is unique and best 
in class, and a great value for our customers 
to work with one major company who can 
provide them with a full portfolio of growth 
brands in growth categories underpinned by 
superior execution and brand support.”

NEW AGE 
ACQUIRES 
BRANDS WITHIN 
REACH

KEY HIGHLIGHTS:

• Adds the globally 
recognized brands of 
Nestea, Volvic, Illy and 
others to New Age

• Widens the gap versus 
all other beverage 
companies as the 
preeminent one-stop-
shop provider of healthy 
beverages in the industry

• Significantly increases the 
North American Sales and 
Marketing, Supply Chain, 
and Distribution footprints 
to enable significant 
capture of cost and 
revenue synergies

• Strengthens brand 
building, sales and 
distribution expertise 
in North America to 
accelerate growth of the 
combined New Age and 
BWR portfolios



of CBD leverages that depth of expertise to 
provide a highly efficacious CBD portfolio to 
consumers.”

New Age’s CBD product line features full-
spectrum CBD, which means the CBD has 
been distilled with the lipids and fillers 
removed, while still maintaining a full 
spectrum of CBD and other cannabinoids. 
This diversity in phytonutrient makeup 
creates a cohesion and synergy among the 
cannabinoids. The hemp source, delicate 
CBD extraction, processing techniques, and 
the nature of the CBD itself all differentiate 
the New Age CBD product line from 
competitors. ‘NHANCED CBD and the Health 
Sciences CBD products are sourced from 
hemp grown outdoors in farms located in 
the Pacific Northwest region of the United 
States.

Shon Whitney, Senior Vice President of 
Sales and Marketing at Morinda, added, 
“The launch of CBD in Hong Kong and 
China is another step in our drive for 
worldwide leadership in the emerging CBD 
sector. In addition to this launch, we have 
already finalized formulas and are moving 
to production of CBD-infused beverages 
and dietary supplements, which we are 
launching in initial markets this year and 
will continue to roll-out globally as the 
regulatory landscape allows.”

New Age Beverages Corporation recently 
announced the launch of their CBD portfolio 
into Hong Kong, its first major international 
expansion.

Under the umbrella of its Health Sciences 
Division wholly-owned subsidiary, New 
Age is shipping its premium portfolio of 
CBD oils, creams, and lotions to Hong Kong 
beginning June 18th, 2019, with activation 
across its entire global direct-to-consumer 
channel under its ‘NHANCED CBD brand 
name. The launch will initially cover the 
areas of Hong Kong Island, Kowloon, and 
the New Territories and will feature three 
distinct products: CBD Body Cream at 
150mg CBD strength, CBD Roll-on Gel at 
200mg CBD strength, and CBD Oil at 500mg 
CBD strength. The products will be sold 
immediately through the direct-to-consumer 
product consultants, as well as through a 
new dedicated e-commerce website  
(www.NHANCEDCBD.com).

Jerry Haase, M.D., Chief Medical and 
Scientific Officer for the New Age Health 
Sciences Division, commented, “The Health 
Sciences Division at New Age is so proud 
to bring all these superior clinical products 
to consumers. We have years of study in 
cannabinoids, and one of the most extensive 
arrays of intellectual property in the 
beverage industry at New Age. Our launch 

NEW AGE LAUNCHES CBD IN HONG KONG, CHINA

KEY HIGHLIGHTS:

• New Age launches its 
first international country 
with the launch of the 
‘NHANCED CBD into 
Hong Kong, and plans to 
launch in an additional 58 
countries in Q3 and Q4 as 
part of its drive to lead in 
CBD products worldwide

• CBD portfolio launching 
under the Health 
Sciences Division 
umbrella delivering the 
R&D, medical insight 
and science to provide 
consumers the most 
trusted products available

• New Age CBD launch 
through all of its channels 
– direct-to consumer, 
traditional retail, 
e-commerce, medical and 
specialty channels

http://www.NHANCEDCBD.com


• Last week, Hong Kong became first international market to 
launch ’NHANCED CBD products

• Brent Willis and Shon Whitney represented Morinda at 
Miss Tahiti pageant

• Tahiti reporting sales 133% ahead of forecast in June 
thanks to Max promo and Noni + Collagen launch

• TeMana spokesperson and model/actress/TV personality 
Jackie Lee shared on social media her must-have Morinda 
items for when she travels

• TeMana Noni + Collagen was featured in the Taiwanese 
newspaper The Commons Daily last week

• Thirty Taiwanese IPCs are receiving the TeMana 
Sponsoring Pack bonus for May

Spotlight  
Around the World
Around the world incredible things are going 
on with Morinda. Here’s a quick rundown of 
several of the exciting things.

Imagine opening a magazine filled with the latest trends in 
fashion, beauty and lifestyle. Now imagine that as you flip 
through the pages, you see articles touting luxurious TeMana 
products.

Well, you actually don’t need to imagine that, because it has 
been happening a lot lately! Morinda and TeMana have been 
featured in a variety of European magazines with a combined 
circulation of 331,000 issues. In other words, TeMana is 
reaching a lot of people.

TeMana Noni + Collagen was featured in Condor Magazine 
(an in-flight magazine), Harbor Magazine and Approved 
Luxury & Lifestyle Magazine. Meanwhile, TeMana Brightening 
products were highlighted in Porsche Magazine, and TeMana 
Lips was featured in The Curvy Magazine. Also, Noni + 
Collagen was featured on The Curvy’s website, as well as the 
website for another publication, Rush4.

TEMANA FEATURED IN 
MAGAZINES ALL OVER EUROPE


